




Waters carbon footprint
Energy use associated with the public water supply for  

Residential, Commercial & Municipality users in US:

4.1% of the nation’s annual primary energy consumption 

6.1% of national electricity consumption, 

*Excluding agriculture, industrial and self-supplied sectors (e.g. agriculture, thermoelectric and Mining).  

Kelly M. Twomey and Michael E. Webber, “Evaluating the Energy Intensity of the US Public Water Supply,”  

 Proceedings of the ASME 2011 5th International Conference on Energy Sustainability, August 2011.  
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Future technologies will help  

solve the problem.  

 

But it will take time. 

T ime we do not have.

Technological Development /  Investments /  Adaptations /  Regulations /  Large Scale Implementation 

SITUATION







The result is incredible

Same Tap. 98% less water.
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Yes. It works.

HAND WASH EFFICIENCY TEST



People like it.

HOUSEHOLD CONSUMER TEST

Would buy 91%

”I would like to buy 

this product.””

*TNS Home tester club Report, June 2018, 100 households

Net Promoter Score 93%

”I would recommend others
to buy this product”

91%







Global Recognition

ALTERED - STATUS



Proof of market and customer adoption

ALTERED - STATUS



 

Patents 
Dual Flow, PCT phase, 532.1600PCT 

Dome, Patent pending, 532.1636PRO  

Plastic Dual Flow, Utility Models, Germany, China 

INTELLECTUAL PROPERTIES

Patent Attorney 

Fasth Law Offices 

1206 Stanridge Drive 

Raleigh, North Carolina 27613

Registered Trademarks 

Trademark Lawyer 

Beatum, Liselott Enström 

Holländargatan 23 

111 60 Stockholm

Altered Financing 

2018.05.01

”ALTERED” ”DOME”

M ICKE FIXAR DESIGN
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Granted

PCT phase



Challenge - M ass market penetration 

• MAKING A DIFFERENCE 

To make an impact we need to reach 

millions of people.  

• AWARENESS 

Established business provide visibility  

and validation to the business case. 

• RANGE (INTERMEDIARIES)  

Part of a larger offering for tenders, B2B 

clients and intermediaries.  

• DISTRIBUTION & SALES 

Sales and supply chain opportunities that 

can be utilized to scale up faster

ALTERED STATUS



L arge brands dominate 
the market 

THE MARKET

BARRIERS FOR MASS MARKET PENETRATION:  
- Strong buyer brand loyalty 
- Structural barriers to entry 
- Distributor, Sales and Influencer network 



L ooking at start-ups  
for fast innovation

MARKET

Focus on new product sales rather 

than upgrades.  

Historically low innovation -dipping 

down to start-ups for fast 

innovation.  

Collaborations like Moen and Nebia 

are happening now. 

Potential for future collaborations or 

exits. 





Altered x Strategic Partnerships

Existing Partnerships will reach more than 

1 billion people in 2022.
Confidential - shared under NDA 

In discussions with:

Launching first joint product end of 

2021 - ”Misteln”.

Signed licensing agreement for 

production and integration with 

Brilloca brand Pan-India. 

Global US Brand

Leading MX Brand

Global EU Brand

Leading Scandinavian 

Brand

Global Retailer



The difference we can make

Water: 

Energy: 

CO2: 

Utility Cost:

9 Billion m3 

107.000 GWh 

72 million tons 

50 Billion EUR

Altered

Based on:  

Units:               100 million 

Water Cost:    1,40 EUR/M3.  

Energy Cost:  0,11 Eur/kWh  

Emissions:      450 grams CO2/kWh 
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The easiest way to have a huge impact 
on water stress and climate change. 

Today.

Altered Stockholm AB
Drottninggatan 59
11121 Stockholm 

Sweden

www.alteredcompany.com

CEO: JOHAN NIHLÉN
CELL: +46 736 61 80 22
MAIL: JOHAN@ALTEREDCOMPANY.COM


